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11587 Upper Gilchrist Road
Mount Vernon, Ohio 43050
Only 8 minutes (3.9 miles)  from Kenyon College
Hours of Operation
Monday - 8 am - 9 pm (Breakfast  Served 8 am-11 am)
Tuesday - CLOSED
Wednesday - 8 am-9 pm (Breakfast Served 8 am - 11 am)
Thursday  - 8 am-9 pm (Breakfast Served 8 am - 11 am)
Friday - 8 am-10 pm (Breakfast Served 8 am - 11 am)
Saturday - 8 am-10 pm (Breakfast Served 8 am - 11 am)
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Here are some great reasons to come see us!
•  We offer a wide variety of  comfort food,  as well as the staples of  any 
     great restaurant.  
• Our menu offers homemade soups and specials
    every day.  If  you are looking for a particular soup or special let us 
    know and we can make it for you for your next visit!
• Smiling faces & Happy Staff  and Caring Owners who want your
    business
•  We offer a banquet room that seats 60 people.
•  Vegetarian selections on the menu and we can modify any item to make it gluten free or vegetarian.
•  Full Bar ~ $5 Martini’s and Drink Specials every day
• Milkshakes prepared with Locally made Ice Cream
Bring your Parents
To Allison’s Finer Diner!
They will love us too!
Homesick?
Miss Mom’s Cooking?
Come Check us out!
We will make you feel better!
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6 Division of Labor
A glance into the lives of several full-time students 
who, in addition to their course loads, work over 10 
hours a week in order to make ends meet. 
By Timmy Broderick and Contributed Reporting by 
Jordan Guy-Mozenter
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10 104 Gaskin Avenue
An in-depth look into the home at 104 Gaskin Avenue, 
one of Gambier’s original residential properties that 
has endured throughout the years. 
By Collegian Magazine Staff
12 Capital Campaign
An enterprise piece that examines President Sean De-
catur’s capital campaign and compares his goals to the 
success of his predecessors. 
By Christopher Comas and Henri Gendreau 
19 Welcome to the Jungle
A story that captures the rise and fall of a big cat sanc-
turary that, until recent years, operated in the local 
area.
By Julia Waldow 
22 Snapshot
Photos from Greenslade Special Collections and Ar-
chives depicting Kenyon’s more famous alumni. 
Compiled and Captioned by Timmy Broderick and 
Jesseca Kusher
(Top) Nina Whittaker ’16 works at Archives.
(Bottom) Ellen Schaefer looks at old family 
photos at her home at 104 Gaskin Avenue. 
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Dear readers, 
I am pleased to present to you the third issue of The Collegian 
Magazine, a product that, for our team of talented writers, designers 
and contributors, truly represents the power of perseverance. 
In this issue, you will find stories that range in both theme and 
style. Our cover story takes a peek into the lives of Kenyon College 
student employees who must wedge hours of work between full 
class schedules and meals with friends. Our writers then delve into 
President Sean Decatur’s capital campaign, as well as into the historic 
home that resides at 104 Gaskin Avenue. These pages also explore 
the rise and decline of a big cat sanctuary that, several years ago, 
was located in the area. Scattered among these stories are pieces of 
original artwork, a cartoon and intriguing images of Kenyon’s more 
famous alumni.   
There are so many wonderful individuals who helped bring the 
magazine to life this semester, without whom this publication would 
not be a reality. I would like to acknowledge the continued kindness 
of our generous sponsors, as well as acknowledge the faith our new 
sponsors have placed in us. I would also like to personally thank the 
executive editors of the Collegian newspaper, Gabe Brison-Trezise, 
Henri Gendreau and Emily Sakamoto, for their continuous support. 
Finally, I owe a tremendous thank you to my staff. Together, we have 
made a product nobody can erase. 
Sincerely, 
India Amos
Letter from 
the Editor
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Story and Photos 
by Timothy Broderick,
Contributed reporting
by Jordan Guy-Mozenter
DIVISION 
OF
LABOR
When club soccer practices began to interfere with Edgar Martin’s 
’17 shifts at Helpline, he quickly found 
himself choosing work over extracur-
riculars. “That paycheck is still the only 
reason I can come here,” he said. 
In addition to being enrolled as 
a full-time student, Martin typical-
ly works 28 hours a week. The money 
he earns from working throughout the 
semester helps fund his education, to-
gether with the need-based financial 
aid he receives. Martin spends 10 hours 
a week as a Helpline consultant, and the 
other 18 hours in his role as a Commu-
nity Advisor (CA). Both positions pay 
$9.24 an hour. Having been financially 
independent from his parents since the 
age of 18, Martin’s earnings go toward 
more than just his education. Those 28 
hours a week cover daily necessities, 
from laundry detergent to his phone 
bill. They’re “the little things that you 
need just to be an average human be-
ing,” Martin said. 
Martin’s situation does not reflect 
that of an average Kenyon student. 
According to Dean of Admissions Di-
ane Anci, 45 percent of students in the 
Class of 2019 pay Kenyon’s sticker price 
of $61,110. In addition, she said, about 
half the student body does not even file 
a Free Application for Federal Student 
Aid (FAFSA), and around 50 percent of 
the class of 2019 waived their chance to 
receive any need-based financial aid.
President Sean Decatur recogniz-
es the financial divide within Kenyon’s 
student population and believes at-
tending Kenyon while under financial 
strain adds a new dimension to the 
college experience. “Someone who is 
concerned about whether or not ev-
erything is going to come together to 
pay the bill for the semester is having 
a fundamentally different experience at 
Kenyon than someone who never gives 
that a thought,” Decatur said. This is es-
pecially true for Martin, who must find 
small pockets of time to fit in friends 
and meals. “I’ve started making social 
time into Google Calendar appoint-
ments,” Martin said.
According to Student Employment 
Coordinator Heidi Norris, 42 percent of 
Kenyon students are employed on cam-
pus, and 18 percent hold two or more 
jobs. Student employees’ wages fall 
into one of three categories: Tier 1 pays 
$8.10 an hour, Ohio’s minimum wage. 
Tier 2 pays $9.24 an hour, and Tier 3 
pays $10.41 an hour. Many campus jobs 
have student manager positions, usual-
ly placing those students in the Tier 3 
pay bracket. However, beyond those 
one or two positions, students are of-
ten not rewarded for their loyalty or the 
quality of their work. This is particular-
ly frustrating for Martin, who is work-
ing his third year as a Helpline Consul-
tant and is paid the same hourly wage 
as a new hire going through training 
would be paid. His concerns, however, 
are about more than just the money. “I 
want [Kenyon] to respect the work that 
I do,” Martin said.
Conrad Jacober ’15 also found it dif-
ficult to strike a balance among school-
work, his on-campus jobs and social-
izing with friends. Jacober worked as a 
student manager of the Writing Center 
and as a Senior Helpline Consultant, 
averaging 14 hours a week during the 
fall of his senior semester. Having been 
unable to find time to participate in 
more time-consuming activities, such 
as having dinner in Mount Vernon, 
Jacober said, “Turn down your friends’ 
offers to eat off-campus often enough, 
and eventually your friends who go to 
restaurants just stop inviting you.”
During his freshman year, Jacober’s 
expected family contribution (EFC) 
on his FAFSA form was lower than it 
was by the time he graduated. But, ac-
cording to Jacober, during his first year, 
“Kenyon rolled out the red carpet for 
me during financial aid.” 
One portion of Jacober’s financial 
aid package was a $1,500 award for 
Federal Work-Study (FWS), a govern-
ment-funded employment program 
designed to subsidize education for 
lower-income students. Unlike a loan 
or a grant, students receiving FWS must 
work for this sum. Should a student 
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Edgar Martin ’17 assists Laura Marqués-Jackson ’16 during one of his shifts 
working at Helpline, Kenyon’s student-staffed technology support center.
“Someone who is 
concerned about 
whether or not every-
thing is going to come 
together to pay the bill 
for the semester is 
having a fundamentally 
different experience at 
Kenyon than someone 
who never gives 
that a thought.” 
Welcome to the Kenyon Inn and Restaurant
Located on the beautiful, historic campus of 
Kenyon College, Ohio’s premiere and oldest 
liberal arts institution, the Kenyon Inn and 
Restaurant offers the finest lodging and dining 
in Knox County.
Restaurant Hours
Breakfast
Monday through Friday 7:00am to 9:30am
Saturday 8:00am to 10:00am
Lunch
Monday through Saturday 11:00am to 2:00pm
Brunch
Sunday 9:00am to 2:00pm
Dinner
Sunday through Thursday 5:00pm to 8:30pm
Friday and Saturday 5:00pm to 9:00pm
Reservations are always recommended.
The Kenyon Inn and Restaurant
100 W. Wiggin St., Gambier, OH 43022
740-427-2202
www.kenyoninn.com
choose to work somewhere on cam-
pus, the College will set aside $2,000 
maximum per student per academic 
year to be contributed to the student’s 
financial aid package. With FWS, any 
earnings under the regulated $2,000 
that are acquired from this on-campus 
employment are not required to be filed 
on the student’s FAFSA for the follow-
ing year. As Jacober earned more mon-
ey than the $1,500 from his work study, 
it was factored into his FAFSA form.
According to Craig Daugherty, di-
rector of financial aid, the $2,000 limit 
reflects the wages a student would ac-
cumulate if he or she were to work six 
hours a week for the duration of the 
academic year, six being the average 
number of hours employed Kenyon 
students work per week. FWS, how-
ever, does not extend into the months 
between the fall and spring semesters. 
Therefore, during the summer after his 
freshman year, when Jacober earned 
$4,000 working as a Helpline Consul-
tant, his EFC rose significantly because 
his earnings were not exempt under 
the guidelines of FWS and were thus 
counted as taxable wages.
While his situation was stressful, 
Jacober understands there was little the 
College’s financial aid office could do 
to improve it. “[Office of Financial Aid 
employees] literally do as much as they 
can for you, within their limits,” Jacober 
said.
Daugherty recognizes the financial 
aid system is not perfect. “The system is 
kind of a one-size-fits-all, and it works 
well for most people, but not everyone,” 
Daugherty said. 
Nina Whittaker ’16 has been work-
ing for Greenslade Special Collection 
and Archives since she was a first-year 
student; she now works as a student 
manager, averaging 12 hours per week 
at Tier 3 wages of $10.41 an hour. Like 
Martin, Whittaker believes the College 
should more publicly recognize the 
contributions of students who spend 
hours each week performing the small-
er tasks that help Kenyon function. 
“It would be nice to see work at 
Kenyon being embraced as leadership,” 
Whittaker said. Whittaker believes the 
College could show respect for student 
workers by highlighting them in the 
Student Leadership Awards Ceremo-
ny, held each spring to honor students 
who excel in extracurricular activities. 
“You have to pick 
your life ... are you 
going to be a 
student and a 
worker, or are you 
going to be a student 
and a leader, an 
extracurricular person, 
and not so much 
of a worker?”
She believes the work students do as 
College employees is just as important 
to Kenyon life as the work students do 
in extracurriculars. “If a student works 
1,000 hours for the college, that’s great, 
that’s a big milestone, but you know, 
that doesn’t get talked about at all,” 
Whittaker said.
Decatur said there is no reason stu-
dent employee leaders are not recog-
nized in the same capacity as extracur-
ricular leaders. “I think it’s because no 
one’s really thought about it, and now 
that I think about it, it’s actually some-
thing we really should do,” Decatur 
said. “I think Kenyon has a lot of work 
to do on this issue.”
Benjamin Adekunle-Raji ’17 also 
found himself having to choose be-
tween extracurriculars and work. In 
the end, a paycheck took precedence 
over Gospel Choir. “You have to pick 
your life,” he said. “Are you going to be 
a student and a worker, or are you go-
ing to be a student and a leader, an ex-
tracurricular person, and not so much 
of a worker?” Every student faces this 
dilemma, Adekunle-Raji said, but some 
students don’t have the luxury to choose 
the life that most appeals to them.
For Adekunle-Raji, however, the 
issue of financial aid extends beyond 
the Hill to Denmark, where he will 
be studying abroad next semester. 
Adekunle-Raji’s financial aid package 
will transfer to next semester such that 
his bill will remain at $2,200 despite his 
being abroad. He realizes, however, that 
financial aid will not cover passport 
renewal fees, airline tickets or his resi-
dence permit.
To earn money, Adekunle-Raji 
works seven to 12 hours per week as 
an intern for the Office of Diversity, 
Equity and Inclusion (ODEI) and as an 
Admissions Office hosting coordinator. 
He is currently searching for a third job. 
Adekunle-Raji believes the College 
needs to facilitate a better balance be-
tween student employment and aca-
demics so lower-income students like 
himself may choose which roles roles 
they wish to inhabit. He also under-
stands there is no easy solution, though. 
“I think the administration recognizes 
our struggle more than the students 
recognize it,” he said.
Decatur believes students’ lack of 
knowledge on the subject likely stems 
from the lack of economic diversity at 
Kenyon. “You need a critical mass of 
diversity on campus to have a conversa-
tion about diversity,” Decatur said.
Martin has seen the effects of this 
lack of diversity and says fellow stu-
dents sometimes suggest he work less. 
“That’s when I have to say, ‘Well, I ac-
tually need to go to work,’” he said. De-
spite work obligations often preventing 
him from finishing his homework until 
3 a.m., Martin remains positive. “I’m 
put in a shitty position, and I’ve learned 
from it how to make myself better be-
cause of it, not in spite of it,” Martin 
said. “Because the day I start thinking 
that my shit luck is nothing more than 
shit luck, then life gets a whole lot hard-
er.”
Benjamin Adekunle-Raji ’17 at his job working as an intern for the Office of Diversity, Equity and Inclusion (ODEI).
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Nestled between the Village Inn and Scott Lane sits a house 
that has been around nearly as long 
as Kenyon itself has been on the Hill. 
Located next to the Village Inn on 
104 Gaskin Avenue is a charming 
and unassuming brick house that 
has been a part of the Gambier com-
munity since 1846.
The home was originally built to 
house Sophia Texas Sawyer and her 
family, who emigrated from England 
to Ohio. She later lived in this home 
with her husband, Sabin R. Doo-
little, who moved to Gambier from 
Fredericktown, Ohio. Once settling 
in Gambier, the Doolittle family 
opened a variety of stores and shops, 
including an ice cream parlor and 
a general store. This general store 
stood where the Village Inn is today 
and was adjacent to the Doolittles’ 
home. 
The Doolittle family owned the 
home until 1947, when Mount Ver-
non residents Jim Hayes, affec-
tionately nicknamed “The Grocer 
of Gambier,” and his wife, Jenny, 
moved into town. With the pro-
gression of modern technology and 
transportation facilitating easier 
access to Mount Vernon and to a 
broader range of commercial goods, 
the once bustling commercial scene 
in Gambier began to decline. By the 
time Hayes purchased the house, it 
was in despair. According to Ellen 
Schaefer, Jim Hayes’ daughter and 
current owner of the house, when 
her father purchased the home in the 
1940s, it had been unoccupied for a 
short period of time. 
Similar to the home’s owners be-
fore him, Jim Hayes became a staple 
to the community and operated the 
Village Market until his retirement. 
In addition, 
Jim Hayes 
served as a 
board member 
and, eventual-
ly, as president 
of The Peo-
ple’s Bank of 
Gambier. He 
also oversaw 
the building 
of the Village 
Inn in 1947. 
While Ellen 
and her hus-
band, Steve 
Schaefer, live 
in Baltimore, 
they enjoy 
keeping their Gambier home as a 
type of “retreat,” according to Steve. 
However, their Ohio paradise was 
not always so idyllic.  
104 Gaskin Avenue:
Gambier history lives here
By The Collegian Magazine Staff 
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ing on 104 Gaskin Avenue property, 
the Schaefers said Kenyon has as-
sured them no such building will ex-
ist. Regardless, the family said they 
have no interest in selling their be-
loved home and intend to pass it on 
to their daughter.
(Bottom left, left) A closer look at the home 
at 104 Gaskin Avenue’s new front door and 
the Colonial Revival pillars that maintain 
the house’s historic look. 
(Bottom left, right) An assorted collection of 
goods and decorations passed down through 
the Schaefer family. 
(Top right left) Ellen Schaefer sifts through 
family photos in her home at 104 Gaskin Av-
enue.
(Top right, top)The exterior facade of the his-
toric home, facing Gaskin Avenue. 
(Top right bottom) Some of Ellen’ Scaefer’s 
photos that show how Gaskin Avenue ap-
peared before new buildings were construct-
ed. 
 PHOTOS COURTESY OF 
BRYN REDIGER
Upon her father’s death in 1997, 
Ellen inherited the home, and she 
and Steve went on to renovate the 
old house into a more comfortable 
living space. In addition to updat-
ing the home’s electricity and heat-
ing system, the entire back end of 
the house had to be repaired since 
the structure was collapsing. Instead 
of outsourcing, the Schaefers looked 
for local businesses to assist with the 
restoration. The couple employed 
Gambier-based business The Car-
penter’s Sons to do the woodwork; 
additionally, they contracted Ken-
yon alum Bill Samstag ’79, an archi-
tect who specializes in restoration, 
to assist. 
Most of the additions made are not 
evident from the front of the house, 
which, throughout the years, has re-
tained its Colonial Revival facade. 
The majority of renovations were 
done in the back of the house and to 
the home’s interior, which includes 
adding a laundry room and an ad-
ditional bathroom. Much of the fur-
niture came from Ellen’s parents, 
which helps maintain the home’s 
historic feel. The couple did, howev-
er, add a few of their own personal 
touches —new kitchen furniture, a 
luxurious bathtub, some paintings 
— to the house’s decor. “We wanted 
to leave our own mark, and I think 
we did.  It’s really the best of both 
worlds,” Ellen said. 
 Despite the frequent discovery of 
abandoned beer cans littering the 
front lawn, the Schaefers have few 
complaints about their home be-
ing located in the middle of a col-
lege campus. “We really like the 
students,” Ellen said. “We’ve found 
them to be very respectful.” The 
couple does miss having neighbors, 
however, as Gaskin Avenue has be-
come almost entirely commercial. 
For decades, the College has want-
ed to acquire 104 Gaskin Avenue, 
but Tom Stamp, College historian 
and keeper of Kenyoniana, hopes 
Kenyon does not buy the home. “It’s 
a good thing to have some property 
in the village that’s not owned by the 
College,” Stamp said. While Presi-
dent Sean Decatur’s 2014 update to 
the 2004 master plan includes build-
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CAPITAL 
CAMPAIGN
By Chris Comas and Henri Gendreau 
Heidi McCrory, vice president of College Relations, sits in her office. 
PHOTO COURTESY OF HENRI GENDREAU

Every few years, Kenyon begins an increasingly common ritual 
at colleges across the country: the call for 
a vast amount of money. The College is 
now in the “quiet phase” of organizing its 
fifth capital campaign. The quiet phase 
is typically the period in which a cam-
paign’s goals and priorities are most sub-
ject to change and influence as staff and 
outside consultants evaluate which goals 
are realistic and which are not.
Kenyon is something of a newcom-
er to today’s capital campaign industry, 
in which it has become the norm for an 
institution to try to raise hundreds of 
millions of dollars, and in recent years 
even billions, in as short a time as possi-
ble. Colleges pledge new buildings, long 
overdue refurbishments, more financial 
aid, ambitious academic programs and 
larger endowments. Whether or not they 
actually fulfill them is another matter.
Failed promises, a rising annual 
budget, a fundraising office struggling to 
catch up with the times and an endow-
ment that has stagnated at a fraction of 
the size of its peer schools’ endowments: 
these are just some of the challenges 
President Sean Decatur, the board of 
trustees and the team they have assem-
bled must overcome as Kenyon readies 
its third nine-digit capital campaign in 
less than two decades.
Unlike in past capital campaigns, Decatur and his administration 
are seeking to be architects of change be-
yond just the upcoming one, which the 
College expects to launch publicly in 
2018 and run until 2023. Decatur has a 
vision for College Relations, Kenyon’s 
development office, that far exceeds the 
scale of its past incarnations. 
Much of that vision is rooted in the 
belief that Kenyon must confront the 
challenges of an industry-standard cap-
ital campaign cycle that is continuous, 
time-consuming and institutionally im-
perative. 
Decatur said the College is invested 
in building “an infrastructure that can 
sustain a high level of fundraising for the 
long term, and to some degree beginning 
to plan what the next campaign looks 
like while we’re still in the midst of this 
one, because we know that we’re going 
to need one, and it’s actually not that far 
away.” 
In December 2014, Kenyon hired 
Grenzebach Glier and Associates, a Chi-
cago-based consulting firm that works 
with nonprofits, to map out both the 
College’s potential for fundraising expan-
sion and plan of action for the upcoming 
campaign. Administrators expects Gren-
zebach Glier to submit such a feasibility 
study to the College by late December.
Heidi McCrory, vice president for 
College Relations, is the leader of that 
change. 
“One of the things we spent the 
summer doing in our office was think-
ing about a multi-year view in every 
area,” McCrory said. It was something 
the College had never done before. “It’s 
really stepping back and coming up with 
a multi-year engagement plan for alumni 
so that we kind of get ahead of it as op-
posed to always responding,” McCrory 
said. In the past, College Relations gen-
erally put on major events outside Gam-
bier only once it had received calls from 
alumni in those areas expressing inter-
est. Now, Kenyon wants to know where 
its alumni are and the potential amount 
money to be raised in these locations.
Under McCrory’s guidance, Col-
lege Relations will be at its largest in the 
school’s history. Over the next year to 
year and a half, McCrory expects to add 
eight to 10 positions to the office, though 
not all will be working exclusively in 
Gambier. A regional major gift officer 
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will be “getting on a plan everyday,” in 
McCrory’s words, in a position entirely 
new to the College had not had before.
The development office is also look-
ing to hire a an assistant vice president 
for principal gifts to search for donations 
of $500,000 or more. McCrory describes 
the director as “somebody who wakes up 
every day and thinks about a few dozen, 
50 donors who can really transform the 
College in a big way.”  
Capital campaigns are lega-cy-makers for college presi-
dents, capable of creating moments that 
allow them to demonstrate their skill 
and power, or lack thereof. As Michael 
Worth, Professor of Nonprofit Manage-
ment at The George Washington Uni-
versity, writes in Leading the Campaign: 
Advancing Colleges and Universities 
(2010), “The ability to lead a campaign is 
essential to success for today’s college or 
university president.”
If judged by their grand totals, Ken-
yon has successfully executed two capi-
tal campaigns that have surpassed their 
original price-tag. Starting in 1998, Pres-
ident Rob A. Oden Jr.’s “Claiming Our 
Place” campaign was set at $100 million. 
The target grew to $230 million in 2007 
with President S. Georgia Nugent’s “We 
Are Kenyon” campaign. Oden’s raised 
$118 million, Nugent’s $240 million. 
While no dollar totals are final, the work-
ing number for the upcoming campaign 
is $300 million, College officials said.
But capital campaigns aren’t one 
offs, and the consultant’s suggestion for 
a multi-year review suggests Kenyon has 
only recently confronted the reality of 
campaigning as continuous and cyclical.
McCrory has worked to expand 
the long-term institutional capacity of 
College Relations, in large part through 
sustaining donor involvement between 
campaigns. These changes are targeted at 
solving a longstanding issue identified by 
Grenzebach Glier, the consulting firm, 
namely that the College has a history of 
ups and downs in fundraising.
“We kind of gear up and our gifts go 
up, we campaign, we raise more money,” 
McCrory said. “And then when the cam-
paign is over we sort of take a breath, and 
the dollars fall back down.”
College Relations is looking to orga-
nize and target specific groups of alumni 
based on different demographics, such 
as region (such as California or Colora-
do), industry (like film or finance) and 
age (for example, “young alumni,” do-
nors who graduated fewer than 10 years 
ago). “We need someone to get up every 
morning and think about that specific 
group of people,” McCrory said.
Capitalizing on the capacity for 
younger, previously uninvolved alum-
ni to give large sums was accomplished 
in the 50 under 50 fundraising effort, 
a component of the “We Are Kenyon” 
campaign, which sought to convince at 
least 50 donors under the age of 50 to do-
nate a major sum of money to Kenyon.
Pamela Hollie, who came to the Col-
lege in 2005 as a director of capital proj-
ects and devised the 50 under 50 capital 
drive, described the idea’s humble ori-
gin story: “In my dining room, we were 
just fooling around, trying to figure out 
how to take advantage of this shape of 
Kenyon’s donor pool,” Hollie said with 
a laugh. “There just weren’t enough Paul 
Newmans to keep us going.”
It was one of the few times, in Hol-
lie’s view, that the College had challenged 
its preconceived notions about younger 
alumni when it came to how Kenyon or-
chestrated its campaigns.
“There’s a way to raise money from 
younger people,” she said. “The assump-
tion that you have to be old to have mon-
ey, or that you get old and then think you 
want to be generous is sort of ridiculous, 
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because that’s not exactly how it works 
anymore.”
College Relations recognized the 
need to tap into a previously unengaged, 
younger population of alumni as donor 
fatigue runs high among older alumni.
“What was most important about 
that program is that it engaged a very 
important group of alumni for us, which 
is our younger alums when it came to 
major gifts,” McCrory said. “We’ve got 
to figure out how to make that program 
or something like it happen in this cam-
paign, because those folks are key to the 
success both of the campaign and the 
College. Stay tuned. We’re still thinking 
about what to do with all of that.”
One new position that could help 
increase gifts from younger alumni is 
devoted to raising major gifts, which the 
College regards as a donation of $50,000 
or more. Previously, Kyle Henderson, 
associate vice president for College Rela-
tions, managed that position’s demands 
while acting as the director of planned 
giving, a time when the College wasn’t 
“raising money as aggressively,” he said. 
While Kenyon considers a major gift 
to be more than $50,000, Conducting a 
Successful Capital Campaign, by Kent E. 
Dove, executive director of capital cam-
paigns for the Indiana University Foun-
dation, published in 1988, regards a ma-
jor donation as $100,000. (That translates 
into just above $200,000 in 2015 dollars, 
according to the Bureau of Labor Statis-
tics’ inflation calendar.)
As Hollie put it, “$50,000 is not 
money.”
“If you’ve been to New York, or LA, 
it’s not money, that’s nothing,” she added. 
“But it’s very hard to push people out of 
that old rut.” 
The rut in question may be tied to 
how Kenyon has hired its fundraisers in 
the past. Sean Dailey, director of annual 
giving, said College Relations typically 
hires people “who are already living lo-
cally and train them to be fundraisers 
as opposed to hiring fundraisers from 
some other part of the country.”
Dailey, a longtime resident of Mount 
Vernon, is one of these local hires. His 
15-year tenure at College Relations bucks 
the high turnover rate in the industry. 
“I’d have to do the math on this, but my 
guess is the average tenure for the folks in 
our office is 10 years, something around 
there, which in fundraising is extraordi-
nary,” McCrory said.
The practice of local hiring has em-
bedded a small-town mindset in College 
Relations that conflicts with Kenyon’s 
vision of itself as a top-tier institution of 
higher education. “If you were in a major 
market like Chicago or New York, you’re 
going to find skilled fundraisers,” Dailey 
said.
Right before coming to Kenyon in July 2014, McCrory was vice 
president for alumnae and development 
at Sweet Briar College, which made na-
tional headlines when its board of trust-
ees announced in March that the college 
would be closing due to financial strains, 
a decision McCrory called “heartbreak-
ing.” (The college has since been tenu-
ously resurrected by a judicial settlement 
of its debt brokered by Virginia’s attorney 
general.)
“When I left Sweet Briar I had no 
idea they would announce a closure 
eight months later,” she said. “I didn’t see 
it coming any more than anybody else 
did and I was shocked that that was the 
decision the board made.” (None of the 
five people contacted at Sweet Briar’s de-
velopment office to discuss McCrory’s 
work there responded to an email re-
quest for comment.)
McCrory came to Sweet Briar’s de-
velopment office in 2000, and helped 
oversee the college’s 2003-2006 capital 
campaign, which raised $111 million. A 
2012 job description for a new dean of 
enrollment management at Sweet Briar 
notes, “The campaign provided funds 
for improving the campus with a new 
student commons, a new fitness and ath-
letics center, and support toward renova-
tion of the library. A library addition and 
renovation is currently in the planning 
process.” (The library addition was ded-
icated in November 2014.) 
“I don’t think I can answer what went 
wrong,” McCrory said of the announce-
ment that the college would close. “I can 
tell you that Sweet Briar’s prime chal-
lenge for the past 20 or 30 years has been 
about enrollment, and they just weren’t 
able to attract students,” she said.
Kenyon’s own endowment is a constant sticking point; increas-
ing it is Decatur’s top priority for the next 
capital campaign.
“Endowment is our biggest weak-
ness and it’s actually the thing which 
opens the door to amazing possibilities 
down the road,” Decatur said. “I think 
that’s a compelling case for someone that 
if you really want to transform the insti-
tution, and I’m going to go into all the 
cliché of language of if you want to take 
it to another level, if you really want to 
have that impact, then endowment is the 
place to invest.”
 In 2014, Kenyon’s endowment 
was more than $212 million, or about 
$124,434 per student. That per-capita 
figure is lower than Wooster’s $132,291, 
Oberlin’s $295,895 or Middlebury’s 
$435,720. 
 “If you look at comparisons of both 
endowment size and absolute size and 
endowment for student value, Kenyon 
lags behind all its peers by a lot,” Decatur 
said. 
 Endowments have a certain payout 
rate, generally four to six percent of the 
total value. This percent contributes to 
Kenyon’s $134 annual operating budget. 
Since Kenyon’s endowment is relatively 
small, that means most of its annual bud-
get — almost $104 million, or 77 percent 
— will come from tuition. Oberlin’s de-
pendency on tuition last year was 64 per-
cent ($111 million of $174 million).
 “It is not a particularly stable posi-
tion to be in,” Decatur said. “Can we, at a 
minimum, double the percentage of the 
financial aid budget that comes from en-
dowment funds that are earmarked for 
16 Fall 2015
financial aid? By our rough estimation, it 
would be great to have an additional $90 
million in endowment for financial aid 
coming out of the campaign.”    
 That may be easier said than done.
 If the measure of a campaign’s suc-
cess is whether or not it achieved its 
constituent goals and needs, Kenyon is 
perhaps a less effective fundraiser than 
it imagines. In 2007, when the “We Are 
Kenyon” campaign went public, Nugent’s 
campaign sought to raise $70 million for 
endowed financial aid; it fell short by $10 
million.
While the campaign raised $61 mil-
lion for new and renovated buildings — 
and fostered six major building projects 
— Sarah Kahrl, who led the campaign 
and is now director of the Kenyon In-
stitute, doesn’t think that legacy is as 
long-lasting.
 “I think if President Nugent is re-
membered for anything in the cam-
paign,” Kahrl said, “it was her commit-
ment to financial aid.”
 The College reported that 50 per-
cent of students received financial aid 
for the 2014-2015 academic year, total-
ing $28.3 million, with the average grant 
being $43,000. In comparison, Oberlin’s 
College of Arts and Sciences reported 
that 80 percent of students received fi-
nancial aid, totaling $59 million, and an 
average grant of $32,000.
 That limited financial aid fund 
(which made up 23 percent of the Col-
lege’s annual budget this year) is the Col-
lege’s fastest-growing cost, according to 
Decatur. That’s leading him to urge stu-
dents and alumni to consider “what we 
would be able to do if we had more en-
dowment resources.” 
 
The capital campaign is a 20th-century phenomenon that 
began in 1905 when Charles Sumner 
Ward and Frank L. Pierce campaigned 
using a combination of slick ads and 
criss-crossing the country to raise mil-
lions of dollars for the YMCA. Both 
would become some of the earliest pro-
fessional fundraisers for higher educa-
tion. An article for Philanthropy noted 
that by 1927 New York University had 
already launched a $73 million cam-
paign called “Greater and Greater New 
York University” that told donors, “It will 
cost you 30 cents a second, $18 a minute, 
$1,080 an hour to run the university … 
Why not run it for a second, a minute, or 
an hour?”
In 2015, it will cost you $4.26 a sec-
ond, $255.57 a minute and $15,334.25 an 
hour to run Kenyon College. Those fig-
ures come from the College’s $134 mil-
lion operating budget, a small percent of 
which is made up through yearly dona-
tions.
“A portion of our operating budget 
comes from annual giving every year, 
and we absolutely rely on that to hap-
pen,” Decatur said. “It’s important that 
our fundraising not come completely in 
sort of boom-or-bust cycles of you know, 
either in a campaign or waiting for the 
next campaign, because actually we have 
fundraising needs that are pretty con-
stant over time.” 
Annual fundraising has not risen to 
meet that challenge in the past. The per-
centage of the College budget supplied by 
annual giving funds is at 4 percent for the 
2015-2016 and 2014-2015 cycles, down 
from 4.4 percent from 2013-2014 and 4.7 
percent from 2012-2013. At Oberlin, de-
spite their tuition dependence being less 
than Kenyon’s, annual giving supports 
the annual budget to the tune of over 
twice as much, at nine percent in 2014. 
As Hollie said about the percent of 
the operating budget made up of annual 
funds, “It’s a spit in the well.”
Decatur is among the many Col-lege administrators crisscross-
ing the country this fall to convince po-
tential donors to give big.
“Each of those important donors 
will be interviewed by a campaign con-
sultant that we’re working with to get a 
very personal look at how the donor feels 
about Kenyon right now and their inter-
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est in the campaign,” McCrory said.
Decatur stressed the College would 
be deciding where to put the money it 
raises.
“We actually have a vision of what 
we want Kenyon to be. What we want to 
do is to find the right message and en-
gagement with folks to convince them 
that that’s the vision that they want to 
invest in as well,” he said. “It’s not the 
donors who are setting the course of the 
institution.”
Building projects will only begin 
once the College has determined it is “es-
sential for the college,” that it has “con-
firmed donor support,” Decatur said. In 
other words, “It’s why we are not putting 
any shovels in the ground now,” he said. 
If history is any guide, this campaign 
will likely result in at least one major 
campus project. 
Funds going toward building proj-
ects, as a percentage of a campaign’s goal, 
have consistently increased at Kenyon. 
“The Sesquicentennial Campaign for 
Kenyon”, which ran from 1974-1977, 
raised almost $4 million for facilities out 
of its $17.77 million goal, or 17.7 percent. 
In the “Campaign for Kenyon” (1984-
1989), that percentage rose to 30.7. In 
Oden’s “Claiming Our Place” campaign 
it was 33 percent. In the “We Are Ken-
yon” campaign, funds for construction 
stood at 34.8 percent.
The College recently shared a cam-
paign prospectus with about 40 prospec-
tive donors that is now little more than 
a six- to seven-page Word document, 
according to McCrory. She said poten-
tial donors have been enthusiastic about 
building Kenyon’s endowment. But the 
prospectus also mentions a new library 
and renovations to Higley Hall and As-
cension Hall as capital projects the Col-
lege is considering.
McCrory said she isn’t concerned 
about a third of this current campaign 
going toward capital projects, or what 
will be needed down the road when fa-
cilities will need to be maintained and 
renovated.
“Buildings are their own form of en-
dowment for the college,” she said. “They 
help bring students and they last a very 
long time. Old Kenyon has been here 
very much since the beginning, and we 
expect some of the buildings we build 
will last just as long in the future.” 
In the coming years, College Rela-tions is hoping to keep pace with 
the breakneck pace of fundraising and 
campaigning at which both industry and 
donor have carried on for decades now.
“I think the donors recognize that it 
is a nice opportunity to have a campaign 
when the College is in such a strong po-
sition,” McCrory said. “So they’re excited 
about it, and in fact most of our donors 
are saying well of course it’s time for a 
new campaign, it’s been years since we 
had the last one. Let’s go, we’re ready.”
As Kenyon joins the ranks of the top 
institutions of higher learning in the cy-
cle, it still must navigate the choppy wa-
ters of competing interests.
“I would imagine that the calibration 
of the importance between endowment 
and the built environment is going to 
shift, as it always does,” Kahrl said. “In 
the end, you lay the cards on the table 
and the donors pick up the ones that 
they care about and you hope that you’ve 
guessed right, that you’ve created an at-
tractive enough array of giving opportu-
nities that you’ll get to your final number 
which in the end is really the tape at the 
end of the race that you’re running for.”
Whether the administration respon-
sible for the College’s financial future is 
up to that task remains to be seen.
Decatur himself is still relatively un-
tested insofar as fundraising. The most 
common description of Decatur among 
some faculty and administrators — in-
cluding McCrory — is that he is a “sci-
entist.” 
Speaking about a hypothetical re-
search lab the College might want fund-
ed, Decatur said the College can set a 
price, “say ‘here’s my vision, here’s how 
much it will cost,’ and it’s sort of take it 
or leave it.”
“That would actually be wonderful if 
other fundraising worked that way too,” 
he added. “But, as I’ve learned, it does 
not.”
In its attempt to bring the College 
more fully into the 21st-century cam-
paign industry, Kenyon hopes to in-
crease potential donors’ impact. In Feb-
ruary, the board of trustees is expected to 
consider raising the minimum amount 
the College considers a major gift — to 
$100,000.
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Professor of English Jennifer Clarvoe has always had a soft spot for lions. 
As a child, she grew up within hearing 
range of the National Zoo in Washing-
ton, D.C. and often listened to the wild 
cats roaring at night. As the years went 
by, Clarvoe developed a “sentimental 
attachment” to the animals, even hang-
ing up a print of the biblical story “St. 
Jerome and the Lion” in her office. So 
when Clarvoe began seeing flyers about 
a lion and tiger foundation in Gam-
bier in the early 2000s, she thought she 
should stop by.
Clarvoe visited the foundation with 
her friend Barbara Dupee, a retired ad-
ministrative assistant for the English 
Department. “We went to see what it 
was, … partly on the simple level of 
‘Can you believe it? We’re here in Gam-
bier, in Knox County, where it’s mostly 
just apple orchards, pastures, and oh, by 
the way, also some tigers,’” said Clarvoe, 
who petted a male lion on the property.
The Siberian Tiger Foundation, 
which was located at 22143 Deal Road 
and owned and operated by Diana Mc-
Court (formerly Cziraky) beginning 
in the 1990s, housed a number of big 
cats with whom residents like Clar-
voe could pose or pet for a fee of up to 
$35. Originally known as the Siberian 
Tiger Conservation Association, the 
facility established itself as a nonprof-
it committed to spreading awareness 
of endangered species. Over the years, 
however, it violated numerous USDA 
regulations and federal law and was fi-
nally shut down in 2007 following Mc-
Court’s eviction from the property.
The facility, which chained its 
young and adult cats inside of two en-
closures — one small area  and one larg-
er, 40-by-40-foot yard — faced scrutiny 
about how the animals were treated. 
According to the Humane Society of 
the United States’ (HSUS) 2011 report 
on the Foundation, employees sprayed 
the cats in the face and eyes with vin-
egar if they became too aggressive. A 
former worker even told the HSUS that 
“some of the big cats were so stressed 
by the constant handling that they hid 
when they heard cars coming up the 
driveway.”
“They were being chained down 
for photo opportunities, and to do that 
[McCourt] had collars on them that she 
had definitely put on a long time back, 
so they had grown around the collars,” 
Carole Baskin, CEO of Big Cat Rescue, 
said. Big Cat Rescue is an organization 
that assisted with the cats’ eventual res-
cue and relocation in 2007. “It took us 
a long time to get those collars cut off. 
The cats weren’t in a good enough con-
dition that we could sedate them and 
they would survive.”
Baskin explained that the cats had 
been defanged and declawed and that 
the animals were suffering from “nu-
tritional deficiencies.” This, according 
to Baskin, is an unfortunately common 
practice among exotic animals’ owners. 
“Whenever people are using an-
imals for photo opportunities, they 
usually try to keep them small as long 
as they can,” Baskin said. “So [the cats] 
don’t get the vitamins they need or 
the calcium they need to build strong 
bones and a healthier body, because the 
healthier they are, the less likely they 
are to sit still for the photos.”
The cats’ maltreatment was not the 
only problem plaguing the foundation, 
however. According to the HSUS, at 
least 10 incidents of people being bitten 
or injured by big cats occurred at the fa-
cility in 2000 alone.
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WELCOME TO THEJThe Siberian Tiger Foundation of Knox County 
had neither the safety of their big cats nor 
their guests as their first priority.
“One boy required 50 stitches after 
he was knocked to the ground and bitten 
on the leg by a tiger while participating 
in a ‘close encounter,’” the HSUS’s re-
port reads. “In another case, a 10-year-
old girl bent down to pet a tiger’s paw, 
the cat stood up and came down with 
his mouth on the girl’s head, drove her 
to the ground and started shaking her. 
A lion pounced on a 19-year-old and 
had her flat on the ground while trying 
to bite her back. The lion released her 
after being sprayed with vinegar.”
One of the attacks involved a Ken-
yon student, according to a 2000 article 
in the Collegian. Jessica Lee ’03 was vis-
iting the Foundation with her parents 
over Family Weekend when she was 
bitten by a male tiger.
“Basically he was trying to gnaw at 
my back and my parents were trying to 
pull me out from underneath him, and 
eventually a trainer who had a spray 
bottle full of vinegar came and sprayed 
him in the eyes and he got off of me,” 
Lee told the Collegian.
Lee’s injuries were minor and did 
not require stitches. She demanded her 
money back from the Foundation, and 
her family chose to not press charges.
The attacks often went unan-
nounced to the general public, accord-
ing to Dean Vickers, a member of the 
Knox County Sheriff ’s Office and the 
state program coordinator for the Ohio 
branch of the HSUS from 2006 to 2009.
“They were able to talk people out 
of saying anything,” Vickers said. “Like, 
‘Hey, look, I’ll pay your medical bills, 
but if you tell anyone what happened, 
they’ll revoke the license and probably 
kill the cats. Is that what you want?’”
Nevertheless, several federal or-
ganizations investigated McCourt and 
her business over the years. The Siberi-
an Tiger Conservation Association was 
the subject of one administrative en-
forcement case under the Animal Wel-
fare Act, and McCourt was the subject 
of at least three. 
McCourt lost her first license to 
operate the facility in 2002 but contin-
ued to allow visitors onto her property, 
according to Vickers.
On Nov. 2, 2003, McCourt failed to 
obey a cease-and-desist letter ordered 
by the U.S. Secretary of Agriculture. 
She was later found to have failed to 
“establish and maintain a program of 
adequate veterinary care that included 
the availability of appropriate person-
nel … capable of handling tigers safe-
ly,” “use appropriate methods to con-
trol and prevent injury” and “handle 
animals as expeditiously and carefully 
as possible,” according to a USDA deci-
sion filed March 29, 2005.
“The gravity of Respondents’ vio-
lations is great, and Respondents’ vi-
olations involve willful, deliberate vi-
olations of the licensing and handling 
regulations,” the decision states. “The 
violations demonstrate a lack of good 
faith on the part of Respondents.”
As a result of the decision, McCourt 
received a cease-and-desist letter from 
the USDA and an $18,070 civil penalty. 
The Foundation received a $16,420 civil 
penalty.
McCourt also allegedly spent char-
itable donations to the Foundation on 
personal items such as movie tickets 
and meals at restaurants, according to 
a Feb. 15, 2001 article in the Collegian. 
Although the Foundation promised 
volunteers and visitors that it would 
use its thousands of dollars in contri-
butions to improve facilities and host 
training sessions, construction projects 
and animal handling programs never 
materialized.
“None of the money ever went 
to build up of the facilities, and none 
of it went to the animals, except for 
the feeding,” Barbara Como, a former 
Foundation employee, told the Colle-
gian in 2001.
Como said the business took in 
over $119,000 in revenue between Jan-
uary and August 2000. About $75,000 
went to expenditures, including Mc-
Court’s own private purchases.
According to the Collegian article, 
the Foundation was registered as a non-
profit corporation with the Ohio secre-
tary of state. However, the IRS did not 
recognize the Foundation as a tax-ex-
empt nonprofit organization.
After McCourt received her second 
cease-and-desist order, the Founda-
tion began losing community support 
and McCourt could no longer pay her 
rent. She was evicted in 2007, and Knox 
County assumed possession of the four 
tigers and two lions.
McCourt and her landlord Don-
nalynn Laver assisted with finding new 
homes for the animals. Laver, a volun-
teer at the Columbus Zoo, contemplat-
ed keeping the animals but was told it 
was not an ideal solution. 
“I appreciated that the owners of 
the property, instead of wanting to sell 
the animals to a canned hunt facility 
to be shot for big game, reached out 
to other organizations,” Vickers said. 
“Donnalynn probably spent a good five 
or six months trying to do that. It’s not 
easy to find places for big cats, so I give 
her a lot of credit for her persistence. I 
think we had a lot of people involved 
Joseph the lion and Nikita the tiger eating together at McCourt’s Siberian Tiger Foundation. 
One of the undersized collars McCourt placed on each of her big cats can be seen on Nikita.
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who really cared about the animals and 
wanted to do the right thing.”
Laver declined to speak to The Col-
legian Magazine, saying, “My unfortu-
nate association with Ms. McCourt is a 
chapter of my life that I’d like to leave 
in the past.”
Besides Laver, Knox County 
worked with the Humane Society, the 
Columbus Zoo and the Internation-
al Fund for Animal Welfare (IFAW) 
to help relocate the animals. The Wild 
Animal Orphanage in Texas took two 
tigers but dissolved a few years later 
in 2010, and the cats were relocated to 
Minnesota. Big Cat Rescue in Florida 
took the other two tigers and both li-
ons.
Big Cat Rescue’s President Jamie 
Veronica, Vice President Cathy Neu-
mann, Operations Manager Scott Lope 
and Veterinarian Liz Wynn flew to Co-
lumbus in October 2007 to begin the 
rescue mission. The group first gath-
ered at the Columbus Zoo to meet with 
IFAW staff and a driver and vet techni-
cian from the Animal Sanctuary of the 
United States (ASUS). Then, all parties 
drove to the Foundation to meet with 
Laver and Rich Reed, the Knox County 
animal control officer.
“Within just a few hours, all of the 
cats were safely loaded and on the way 
to Florida, where they arrived at 6 a.m. 
the morning of the 21st,” Big Cat Res-
cue’s website reads. “While the weary 
drivers slept, the Big Cat Rescue team 
unloaded Nikita, Simba, Sasha and Jo-
seph into their new enclosure, which is 
a little more than half an acre of lake-
side living with high grass, cave-like 
dens and hills from which they can sur-
vey their new kingdom.”
The cats adjusted well to their new 
living situations, according to Vickers. 
The USDA, IFAW and HSUS were kept 
up to date on the cats’ progress, and Big 
Cat Rescue received thousands of dol-
lars in community donations to sup-
port the cats. 
Baskin said Joseph the lion is the 
only cat from the Foundation that is 
still alive. The youngest of the group, he 
is “not in great condition, but he’s hang-
ing in there. We’ve had a period of trials 
with him in the last year.”
At the time of the rescue, Ohio did 
not have a law banning exotic animal 
ownership. Individual cities, like Co-
lumbus, Dayton and Cleveland, had 
similar laws, but Knox County did not. 
To display such animals, one had to pay 
a fee and be registered with the USDA. 
If one facility got shut down, its cats 
could be moved to another one.
“There was kind of a [big cat] net-
work,” Vickers said. “So if something 
happened to someone in Knox County, 
that person knew someone in Zanes-
ville or Coshocton, and they could kind 
of transport animals back and forth.”
Regulations changed in 2012 with 
the upholding of the Dangerous Wild 
Animals and Restricted Snakes Act, 
which grants the state of Ohio the pow-
er to regulate the possession, care and 
transfer of dangerous animals. The new 
law bans the acquisition of animals in-
cluding big cats, primates, bears and 
crocodiles, but current owners may 
keep their animals by registering with 
the state, microchipping their animals, 
paying permit fees of $250 to $1,000 
and obtaining liability insurance. The 
Department of Agriculture can seize 
animals from owners who do not com-
ply with these standards.
The law was inspired by the animal 
massacre in Zanesville in 2011, pre-
cipitated by resident Terry Thompson 
releasing 56 lions, tigers and bears into 
the community and then taking his 
own life. Forty-eight animals were shot, 
including 18 Bengal tigers, an endan-
gered species.
Vickers said the law is a good start 
but believes there need to be tighter 
regulations on animal ownership and 
closer monitoring of the facilities.
“Everyday people shouldn’t own 
an exotic animal,” he said. “You have 
to leave them back in the wild or leave 
them with people who know what 
they’re doing. It’s a safety hazard.”
Clarvoe agreed with Vickers, 
emphasizing the need to respect the 
boundary between appreciating an an-
imal and exploiting one. Looking back 
on her zoo-filled childhood, she now 
sees animal treatment in a different sort 
of light.
“There’s a trade-off between [hav-
ing] an ability to see a gorgeous animal 
close-up and what you’ve taken that an-
imal from in order to see them there,” 
Clarvoe said.
Neither McCourt nor her es-
tranged husband David Cziraky could 
be reached for comment.
Professor Clarvoe petting one of McCourt’s male lions in the early 2000s, 
before the animals were rescued and relocated to various sanctuaries.
“None of the money 
ever went to build up 
of the facilities, and 
none of it went to the 
animals, except for 
the feeding.”
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FROM THE ARCHIVES:
“What an unCanny reSeMblanCe.”
offiCe hourS With robert horWitz
Photograph of Robert Horwitz, professor of political science, who re-
vamped the department in the 1960s and 70s. Published in Reveille. (1982)
Photograph of John Crowe Ransom, founder of Kenyon Review, posing next to a 
photo of himself. (No date specified.)
“nothing to See here…”
Photograph of Perry Lentz ’69, 
Professor Emeritus of English, in 
his basement. (No date specified.)
“oh! DiDn’t See you there.”
Photograph of Allison Janney ’82 (left) with Carolyn Kapner ’83 (right). 
Published in Reveille. (1980)
Compiled and Captioned by Timmy Broderick and Jesseca Kusher
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FROM THE ARCHIVES:
bring your Cat to ClaSS Day
Photograph of Bill Watterson ’80, the creator 
of Calvin and Hobbes, and his cat. (1980)
WhoSe box iS thiS, anyWay?
Photograph of Robert Oden, President of Kenyon from 1995-2002, 
during freshman move-in. (No date specified.)
“oh! DiDn’t See you there.”
Photograph of Allison Janney ’82 (left) with Carolyn Kapner ’83 (right). 
Published in Reveille. (1980)
My fair laDy
Photo of Paul Newman ’49 (left), in a 1949 production of Charley’s 
Aunt in the Hill Theatre. (No date specified.) 
“What Do you Mean the theater’S haunteD?”
Photograph of Phil Jordan, Kenyon College President from 1975 -95 
(right), standing on the site of the future Bolton Theatre with the Hill 
Theatre in the background. (No date specified.)
Compiled and Captioned by Timmy Broderick and Jesseca Kusher
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